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ClA vs. UFO

|Idea Generation Gallery presents a major exhibition of the sixties work of
Nigel Waymouth : including artworks from Hapshash & the Coloured
Coat; Granny Takes a Trip; personal photographs; and the ephemera
which defined '60s culture

A major retrospective of the sixties work of Nigel Waymouth, including works created with Michael English as part
of legendary British design duo Hapshash & the Coloured Coat , will open September 9" at Idea Generation
Gallery .

Hapshash, one of the most famous British design col lectives of the 20" Century, are best known for their psychedelic
posters created for the biggest underground music v enue of its time, the legendary UFO Club . The club made for a
memorable venue for performances by Pink Floyd, Soft Machine, Jeff Beck, The Move  and The Incredible String
Band, heroes who all truly embraced the free-spirited ¢ ulture which has become so indelibly linked with th e '60s — an
ethos visually manifest in the Hapshash posters, wh ich themselves have become seminal works in the pan theon of
poster art.

Nigel Waymouth was first introduced to Michael Engl ish in 1966, when he was designing the shop front f or his
radical new vintage boutique on the Kings Road: Granny Takes a Trip . In a twist of coincidence, Michael was
concurrently designing the shop front for another s tore, Hung on You . Born from this casual meeting was one of the
most successful creative partnerships of the era. A partnership that would both define and launch an e ntirely new art
market: the sale of commercial posters as art.

The new duo’s first collaborative work was a promot ional poster for the radical underground UFO Club. Joe Boyd,
co-founder of UFO explains:

“They’d never met each other and we basically locked them in a room and said ‘Come out with a poster!” and
they came up with the best thing they ever did.”

The result was a subversive mixture of avant-garde and art nouveau, a signature style that would come to be
the visual definition of psychedelia forevermore. Huge silk-screened reproductions of their iconic po sters will
fill the entirety of one of the Gallery’s soaring 2 0 foot walls.
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Julie Felix (silkscreen), April 1668, The Soft Machine Tums On The Who—1 Can See for Miles Save Earth Now (silkscreen), 1967
atthe Albert Hall

A Canterbury band, consisting of Robert Wyatt, ~ This was a promotion for the Who's 1967 hit This is one of the earliest, if not the earliest
Julie was born in California but has since made ~ Kevin Ayers, David Allen and Mike Rattlidge. The single. “| Can See for Miles”. It succeeds as a attempt to raise awareness about the delicate
England her home. In the late sixties she had band was named after the William Burroughs fusion of rock ‘n’ roll and psychedelia better balance of nature and our human relationship to
her own TV show and also worked with Sir novel of the same name. Like the Pink Floyd than most examples of the time. Pete it. Inspired by the writings of the thinker and
david Frost on the satirical show “The Frost they were a much enjoyed UFO house band that Townshend had befriended Michael English designer Buckminster Fuller. He maintained that
Report”. also went on to further success, particularly in when they were both students at Ealing Art we should regard our planet as if it were a

France where their early Prog Rock/Jazz style College. space ship in which we were all travelling and

played well to the french appreciation for the therefore should be maintained and respected

avante garde. accordingly.

By 1967, Waymouth and English had established thems elves as one of the most progressive design collect ives of
the time and called themselves, Hapshash & the Colo ured Coat. Predominant in all the fashionable circl es, their
psychedelic yet romantic style soon became a famili ar trademark. Despite a comparatively short collabo rative period
of eighteen months or so, the duo built a culture a round themselves that embraced not only art and des ign, but also
music, lifestyle and fashion.

In the beginning: Granny Takes a Trip

Opened by Nigel Waymouth, Sheila Cohen and John Pearse in 1966 on the Kings Road, London, Granny Takes
a Trip was far more than a vintage clothing store. It was a revolutionary fusion of art, culture and clothin g. Offering
something completely unique to both the worlds of f ashion and retail, it proved itself more a means to artistic
expression than a business venture.

From the early '60s, boutiques were popping up all over London — Mary Quant, Biba and Carnaby Street were
already established when Granny Takes a Trip was launched, and the boutique phenomenon was doing for f ashion
what rock stars were doing for the music industry. What Granny Takes a Trip did was to forge a link between the two,
expressing in both music and style the aspirations and free-spirited values of the generation.

Nigel Waymouth designed the iconic shop fronts for Granny Takes a Trip, making the radical fusion of art and fashion
complete. Above the door of the shop was a sign, un derlining the concept absolutely: “One should either be a work
of art of wear a work of art.” (Oscar Wilde). This sign, alongside other ephemerafrom the boutique, features as part of
the Idea Generation Gallery exhibition.

A new partnership: Psychedelic Posters & the UFO Cl  ub

Hapshash & the Coloured Coat often designed images with a strong Art Nouveau influence from Czech arti st
Alphonse Mucha . Their posters were usually brightly coloured, cha racterised by curling lines and curved shapes.
Mainly for the UK Underground UFO Club, a venue opened in Tottenham Court Road by Joe Boyd and John
‘Hoppy’ Hopkins , these psychedelic designs were used to promote th e major bands and performers of the time,
including Pink Floyd , The Incredible String Band , Tomorrow and Procol Harum.

“At UFO, we wanted to follow the San Francisco exam ple and create our own posters. Thanks to Nigel Waymouth
and Michael English, | think it is fair to say we surpassed the Californians. History has spoken!”
Joe Boyd
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Each poster was designed as a proactive concept as much as an aesthetically pleasing design. Often con taining
subversive content such as mystical symbols, sexual ly explicit elements and dissenting messages hidden within
their psychedelic swirls, the posters stood somewhe re between Pop Art and tagged graffiti. The origina | posters, silk-
screened on light paper and pasted directly onto th e walls, were not seen at the time as artefacts to be valued,
making any existing works extremely rare and highly collectible.

As well as the mind-bending Hapshash posters, the e xhibition will feature original acetates, drawings and iconic
album covers. With an extensive collection of photo graphs and mementos providing further background an d context
to this unique partnership, the exhibition promises a uniquely personal perspective of the lives and w orks which truly
defined the era.

Nigel Waymouth’'s Personal Archive

Waymouth’s own archive plays a major part in the re trospective. Kept privately for decades and rarely seen since

their first creation in the late '60s, the artist's personal collection features works made as part of Hapshash and his
designs for Granny Takes a Trip. Furthermore it contains his own album covers, photographs, press clip pings and
magazines. This extraordinary collection unites rare works with rare moments, through photographs neve r before

seen in public.

The artist has also worked collaboratively with Ide a Generation Gallery to bring together as much archived material
as possible: from public resources including the V&A Museum and BeatBooks , an organisation specialising in rare
books, magazines and ephemera from the Beat Generation and the Sixties Counter Culture. Private holdin gs of Joe
Boyd and Peter Golding also feature. The result, Hapshash Takes a Trijp: The sixties work of Nigel Wa — ymouth, is
a presentation of the Hapshash scene as never seen before.

“This was the most important creative time of my ca reer as an artist. Having been part of the trio that created Granny
Takes a Trip, within a year | was also busy as halfof the design duo, Hapshash and the Coloured Coat. Both ventures
were vital components of the zeitgeist of the 60s, defining much of the look of the time. We worked ha rd and played
hard. We were young.”

Nigel Waymouth

%

2
N [ T _
Tomorrow - My White Bicycles (silkscreen), Crazy World of Arthur Brown (silkscreen), 1967
1967

Move at the Mrquee (silkscreen)

Another regular performer at the UFO club., The UFO club idea was spreading to other cites  The Move were a Birmingham rock band: Chris
A promotion for their 1967 single which was Arthur Brown had studied philosophy and law at  in England and the %th Dimension Club in Kefford, Trevor Burton, Roy Wood, Carl Wayne
inspired, according to their drummer John London University and Reading University before Leicester was one of the first. and Bev Bevan. Their manager, Tony Secunda,

‘Twink” Alder, by the Amsterdam Provos who
began a programme of free white painted
bicycles long before Mayor Boris Johnson's
idea. They played regularly at UFO. It was one
of the very first Hapshash posters.

developing his wild act of coming on stage with a
blazing brazier on his head and singing his hit
song, “FIRE". The performances owed
something to Screaming Jay Hawkins but was
way ahead of Alice Cooper and Marilyn Manson.

secured them a contract for weekly gigs at the
Marquee club in London. Later, under the
leadership of Jeff Lynne and a change of
personel they became ELO. They often
performed at UFO.
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Psychedelic events

During the exhibition Idea Generation Gallery will host a series of Psychedelic inspired events, inclu ding poetry
performances, light shows, DJ sets and live music. Replicating how the original Hapshash posters were taken by
collectors from the walls where they were fly poste d, a special closing event will see visitors invite d to take a
reproduction print from the gallery wall. Further i nformation will be announced closer to the time via the gallery

website http://gallery.ideageneration.co.uk .

Eloise Rowley, Gallery Manager at Idea Generation Gallery commented on the exhibition;

“Hapshash were at the heart of the 60s counter cult ural revolution, their now iconic psychedelic artwo rk a central part
of the visual style of this revolutionary era. Presenting some of the most influential work created by the Hapshash duo
alongside Waymouth’s lesser known personal work, and associated ephemera; this exhibition will give an
unprecedented insight into this radical scene.”

Granny Takes A Trip, Jean Harlow Store Models outside Granny Takes A Trip, c. 1966 Granny Takes A Trip, Low Dog Store Front, c. 1966 Image of Passer By in Granny Takes A
Front, c. 1966 Trip, c. 1966
Granny Takes a Trip poster by Hapshash and Nigel Waymouth and Shelia Cohen Outside Nigel Waymouth and Michael English Nigel Waymouth inside Granny Takes A Trip, c.
the Coloured Coat Granny Takes A Trip c. 1966 1966

Exhibition Details
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Editor's Notes

Hapshash & the Coloured Coat

Hapshash and the Coloured Coat was an influential B ritish graphic design and avant-garde musical partn ership between Michael English and Nigel
Waymouth, producing psychedelic posters and two alb ums of underground music. The silkscreen printed po sters they created, which advertised
underground events, clubs and concerts in London, b ecame so popular at the time that they helped launc h the commercial sale of posters as art,
initially in fashionable stores such as the Indica Bookshop and Carnaby Street boutiques.

Their posters remain highly sought after: a poster advertising Jimi Hendrix's 1967 concert at the Fill more Auditorium in San Francisco was valued in
2008 by Bonhams at $125,000. Between October 2000 a nd January 2001, the Victoria and Albert Museum, wh ere the originals of many of their
posters are in the permanent collection, mounted a retrospective exhibition of their work, Cosmic Visi ons—Psychedelic Posters from the 1960's.

The first Hapshash album of psychedelic music, prod uced by Guy Stevens in early 1967 and including many famous names, is now seen as an
influence on the early works of Amon Duiul and other pioneers of German Krautrock, as well as inspiring parts of the Rolling Stones' Their Satanic
Majesties Request album.

Nigel Waymouth

Nigel Waymouth was born in India in 1941. He studied economics at University College, London. Followi ng this he attended a number of art
courses at various London art colleges. In 1965, in partnership with two fellow artists John Pearse an d Sheila Cohen, he opened the first psychedelic
fashion boutique, Granny Takes a Trip. In early 1967 he and fellow artist Michael English began designing many of the quintessential British pop
posters under the collective name, Hapshash & the C oloured Coat. The originals of these are in the permanent collection of the Victoria and Albert
Museum. In Autumn 2000 the museum held a large retrospective of their work and in 2005 the Tate Liverp ool included many of their designs in the
Summer of Love Psychedelic Art, 1967 exhibition.

Since 1970 Waymouth has pursued a successful career as a painter, particularly as a much sought after portraitist. he has shown his work in many
galleries, both in England and the U.S.A. He has exhibited at Fischer Fine Art, London (1977, 1978, 1979); Alex Reid & Lefevre, London (1984),
Jonathan Clark Fine Art, London (1988), Keller & Greene, Los Angeles (2005), Jonathan Cooper Park WalkGallery, London (2006). He has also been
included in numerous group shows, including the Roy al Society of Portrait Painters. His works have bee n commissioned and collected by many well
known and distinguished public and private collecto rs around the world. Waymouth continues to live and work in the UK.

Granny Takes a Trip

Granny Takes a Trip was opened on London’s King’'s Road in early 1966 by Sheila Cohen, Nigel Waymouth and John Pearse. They
brought a radical and iconoclastic approach to fash ion and style, and their ideas paved the way for co untless other designer boutiques,
such as Mr. Freedom, Alkasura, Let It Rock, and then later Vivienne Westwood and Paul Smith. For the next ten years fashion able young
men and women wore Granny Takes A Trip designs.

Granny Takes A Trip was also famous for its constantly changing fagcade. At one time the entire shop fr ont was painted with a pop-art
face of Jean Harlow. Overnight that was replaced by a 1948 Dodge Saloon crashing out of the window and onto the forecourt. Over the
next three years changes like this took place at re gular intervals. In late 1969, Granny Takes A Tripwas passed on to Freddie Hornick,
Gene Krell, now Creative Director for Vogue Japan, and his partner, Marty, who continued the business for another four years.

Michael English

Michael English (1941-2009) studied art under Roy Ascott at Ealing Art College in West London 1963-196 6. He took part in Ascott's revolutionary
Groundcourse, the first year of which focused on ch anging preconceptions and involved exercises such a s students being subjected to continuous
pulses of light and darkness in the lecture theatre before being asked to walk over a floor covered wi th glass marbles.

After graduating, English briefly worked for an adv ertising agency but soon became captivated by the p op movement. Before long he was selling his
pop art designs direct to London's trendy boutiques , including Gear on Carnaby Street. As a freelance graphic artist he also produced artwork for
counterculture newspaper the International Times.

After the Hapshash years, English discovered the airbrush technique and made a radical shift in style. With Edward Booth-Clibborn as publisher he
created a series of limited edition prints entitted Food Synaethetics and Rubbish. The success of thes e influential works led to further prints and a
decision to mass produce. English moved further an d further away from the printed form and began to p aint canvases. Many of his works are held
in public callections, including the Arts Council ¢ ollection and the Victoria and Albert Museum. From the 1970s onwards, English received many
important commissions. In 1978, he was commissioned to create the sets for the Ballet Theatre Contempo rain at Sadlers Wells, and the same year
was offered a major exhibition at the Parco Gallery in Tokyo, Japan. Between 1996 and 2004, English was commissioned to create posters for
Swissair and British Airways, the Italian olive oil company Bertorelli, McDonalds and Royal Mail, for which he carried out a year long project to create
a series of stamps featuring his old hyper-realist style. Right up until two weeks before his death, M ichael English continued to work on a
series of rainforest paintings.
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|dea Generation Gallery

ldea Generation was founded in 2001 around a simple proposition: find something you enjoy doing --- an d then try to do it better than anyone else.
Ten years on, Idea Generation now stands as one of the UK’s leading arts, entertainment and cultural P R agencies - having worked with, for, and in
support of some of the most exciting projects, peop le, institutions, fairs, festivals, tours, exhibiti ons, books, magazines, fims, gigs, auctions,
launches, parties and premieres across the UK and the world.

In 2008, Idea Generation embarked on its biggest and most ambitious project to date: opening its own g allery space in the heart of Shoreditch. With
a soaring 20 foot wall and over 2500 square feet of gallery space, the Idea Generation Gallery is one of Shoreditch’s biggest exhibition spaces.
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